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Secret behind the Oscars: A Hidden Truth Revealed in the 1999 Documentary, And The Envelope Please
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The documentary entitled, And the En—
velope Please critically examines the clan—
destine behind the Academy of Motion Pic—
ture Arts and Sciences or better known as the
Oscars, the most prestigious award in Hol—
lywood cinema. It takes the audience on a
stroll through Hollywood memory lane as the
viewer is exposed to interesting tidbits thou—
.‘ialldﬁ 0{' viewers may h:lv(.’ never kT'IU\\'IT -1}\(‘][”‘
the award nominations prior to the ceremony.
The rules for selecting nominees and winners,
the reasons unexpected candidates sometimes go
home with the gold, and how far actors would go
to earn themselves a nomination are all empha—
sized in the documentary. The glamour, the

excitemnent, the triumphs, the upsets, and the
flashes—the Academy Awards 15 Hollywood's night
of nights. It seems like the road to the Oscar sea—
son is a teverish one, when everyone from the cast
to the crew is campaigning for Oscar
nominations. Winning the Oscar can mean
adding zeros to the end of a star's paycheck.
But what really goes on behind closed cur—
tains can only be revealed in, And the Enve—

lape Please. This documentary reveals what

Hollywood does not want you to know about
the sometimes—rigged selection process of
Oscar award winners.
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Some of the major sequences throughout
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the documentary are about the ditferent meth—

ods of campaigning. These include: 1)

0 Sally Gao

advertisement, movie companies starts sup-
porting her and she works her wav up from

there. In Kirkland's testimonial she states, "It

vou do not publicize, you have no fame."

Another segment shows toorage of why you
must hire a publicist to have vourself recog—
. . nized in the press. Some celebrities would
and 3) "playing . 2 y .
ask their publicist to travel on trips with them

the game." In And the Envelope Please, ar— L 5, i

and take their photographs so their pictures
and award

[ would be all over magazine covers.
on=one in—

publicizing, 2) distributing,

chival clips of films, television,
People
shows are used as well as one— : _ )
) : : try everything and anything to make their
terviews to support the thesis of its d .
b presence known during the days leading to
documentary. In the first sequence, there is a ;
- : the Oscar nominations. Sometimes, the stars
segment featuring Sally Kirkland and her y .
) would do anything in their power to get their
successful rise to fame and fortune. She is a

h.mds on the golden statue.
and TV star,
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professional stage, screen,
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Knowing exactly how the entertainment in—

dustry works, she decides to buy space in
Variety magazine (the Hollywood movie in—
dustry trade) and publish forged reviews all
she 1s. With this
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praising how "spectacular"
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In the second sequence, And the Envelope

T

Please follows up on movie studios and how they
hire agents to distribute their motion picture for
screening when they are being considered for an
Oscar nomination. The first segment remarks on
the Italian language film, The Postman / Il Postino
(1994}, showing clips from the film and how it
made a successful foreign film debut in Hollywood.
This film was marketed in creative ways such as
when Sting sang a song dedicated to it and when
poetry about the film was read aloud in commer—
cials to lure viewers in. As a result it won an Oscar

" In another

for "Best Music, Original Score.
segment, the documentary features clips of people
preparing box sets of films to send to the Academy
tor nomination acceptance. As more and more
lavish advertisements were distributed apart from

the box sets, distribution went out of hand.
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In the third sequence, the documentary
focuses on actors who get their hands around
an Oscar statue by "playing the game". This
means, they stand in the spotlight weeks be—
fore the nomination ballots are out and make
their presence known as much as possible.
They do this so they can have influence over
the nomination voting and later the Oscar
award voting. Some ways actors publicize
themselves as shown in the first segment of
the documentary is by schmoozing at Holly—
wood celebrity parties. There, they try as
hard as they can to charm Academy award
voters. In the second segment, others are seen
trying to dress the most glamorously so their
high fashion will attract attention. But the
most traditional way actors "play the game"
is by appearing in daytime and primetime TV
talk shows and acr as humble as they can so
they do not give away their objecrive. For
example, in the third segment the appear—
ances made by Mel Gibson, Emma Thompson,
and others on late—night talk shows are a
method ot "playing the game" and being very
visible before the Oscars.
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The Envelope Please, 1s that Hollywood stars cam :
paign for Oscar nominations in the first place be—
cause each nomination earns them a high degree
of fame and respect. Considering that the Oscar is
internationally the highest—ranking award in film,
for an actor to be nominated for the award means
they already have one foot out the door. On some
degree, the Academy Award of Motion Picture
Arts and Sciences is overrated for its prestige. The
Hollywood movie industry is all about business.
Actors can double their salary if they win an Oscar.
Talent may not be credited where it is due because
an actor's recognition and public praise is depen—
dent when it comes to getting nominations. When
1if bil—

lions of people watch the show, we are prepared

the narrator of the documentary says, "|..

to accept the illusion," he is convincing the audi—
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profit and likewise, the awards may be rigged due

to massive campaign. In the ending narration of

P

the documentary, "We are celebratng the busi
ness of show business," the narrator 15 indicating
that Hollywood is a business industry which is a
part of the business of entertainment that the viewer

embraces by spending a lot of money to watch the

B—2E

BRI, —ANA UTSRAE A BT 3R Eg i
| - -
s RIAMEL LI T e MREEE § : wqmmanw-i
i 2 1 2R SRS & HWY 401 _|m|__
R A SR S TR 4R I B 5E 5 Fairview Mall Dr., Suite 336, North.York

R IER BAEREINE

B 40 ¥ 4% L

Apiario Silvestre

Ha R E KB

BT 1T SR

an B AFEL

o 2 FARMBAM L ERL CHBENE KA, COHDTF— ST F—

© PRI & 84%, T 5 &, BAE A HAET R R 5B K8 (Flavonoids) 7%, 8 5 1%
wmmmmmmamﬁ%%ﬂHmc&ﬁé%ﬂﬁ%@mﬁmmAﬁﬁ%ﬁﬁim&uk
£ BB OB AU GMPRLE LRASETAM AT TR G R AL Bl
?‘ﬁ‘")ﬁ',%m& AR R A 45 45 8

o AskiEMF e 0 F DSk A RS

O HABHBALACHEARENTRE CHERAXS LRAEKF CBBMELH £
B FDA#10328560522, B At sb & SRR & S AR SR RA AL B B4

AN

¥
TR B KR

= e
%4& W %> 5] (627 Gerrard) £ LB @ A E

K& R kAT R AT T}
KEmu i tanes  Shs A RO
& G R KA %gfiﬂixhﬁ
AN KR AR P E AT R
BiaRN AW AT EE RS WEES KT
BN B REA A PR BT
Denison M4 40 (¥ 848 % ) 2 ‘h‘i*% &JI }" i
#UE B B 35 43 v
hEEA LR
f‘\i‘.ﬁ»ilfﬁéwﬁh FATE BBA G AT

Ko & BT b bl 4
K 47 (Spadina) i}{gj‘n: 35!_&5:[
Ty s R R RS
o A ik ZLRXU
kB i)
KA AT FEAY B R O
ARk 5 AR =R 8

FEVYC 9AR

S o AR A



